


About gohoi

Performance Marketing Solutions

for B2B Businesses that help you

achieve sustainable growth, from :
zero to something, from something 4

to more
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The Story of

gohol

GROWING HAPPINESS

Growing happiness

Sustainable and healthy growth. We are delighted to
accompany businesses with great visions, building from
the ground up.

Growth hacking

Fast and effective growth with specific

situations for each business.

This core value has not changed since the establishment of
the company. With a new identity, this core value is deeply
and clearly portrayed. Customers can see a new GOHA, ready
to quickly update market information and turn it into
effective plans for your business.

Growing and happiness always go hand in hand when a
business builds everything from the ground up and brings
value to the community. Growing without happiness may not
be sustainable. On the other hand, if a business only seeks
pleasure or entertainment, its career may not reach its
maximum potential.

Growing is also closely related to marketing. Effective
marketing activities must be associated with growth figures
and revenue streams that develop. GOHA is closely linked to
growth because if we cannot help customers grow, we are
wasting their money.

We do believe that with knowledge, experience in
performance marketing, and integrity are the DNA deeply
ingrained in each of our personnel at GOHA. We always seek
solutions to accompany and develop with our customers,
sustainably.



goho

GROWING HAPPINESS

By 2030, GOHA is on a mission to
empower 100 B2B companies to expand

their digital presence and brand impact
—sustainably and meaningfully.

Mission

For Customers
Providing truly effective Performance
Marketing Solutions for B2B Businesses.

For Our Team

Putting people first, everyone at Goha is given
the opportunity to develop themselves and
feel happy at work.

Core Values

Walk the talk © Commitment
Partnership ° Transparency and technology-driven execution



Our team gohc

GROWING HAPPINESS

Yén Kiéu Toan Bui Thuy V6 Tuyén Lé
CEO CTO PERFORMANCE MARKETING MANAGER BUSINESS DEVELOPMENT MANAGER

Yén Lé Mai Tran

SEO SPECIALIST PLANNER / PM



Our Services

R

Comprehensive Digital ﬂ
Marketing Solutions oLl

Ads &

* Facebook ads
* Google ads

* Youtube ads
® E-com ads

* LinkedIn ads

e /Zalo ads

Inbound
Content Marketing

SEO

* B2BSEO

® | ean SEO

* Maps SEO

* Youtube SEO
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Benefits of collaborating
with GOHA

(G

No-fee consultation Highly experienced teams

s Al

Dedicated support True solution, true results

¥
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Committed to accompanying

LAl
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Supported by our
full-package ecosystem



Customers Who have succeeded




Nutifood

nutifood.com.vn

m Challenge

« The website needs to build comprehensive content

+ Increase brand recognition for GrowPlus+ milk

Solution

+ Optimizing the Malnutrition campaign
+ Developing content, increasing traffic, and improving keyword
rankings by 400%

Nutifood - Dinh duéng cho moi lifa tudi

Result S ——

Exceeded commitment




Cosmic

cosmic.vn

Objective

Bringing Cosmic product and brand to the digital
environment to expand the customer base and increase
revenue

Solution

® Phase1(2018-2019)
+ Building a website system and fanpage

+ Developing inbound content to attract
customers to the website Méy aift cbng nahidp

® Phase 2 (2019-2020)
* Increasing lead quantity
+ Optimizing user touchpoints
+ Enhancing activities to improve potential
customer experience

@
Phase 3 (2021 - Ongoing)

+ Maintaining and increasing rankings for more
than 100 top 10 keywords

* Increasing traffic

+ Increasing lead quantity

Linh kién




Cosmic

cosmic.vn

Result

After 2 years of implementation:

deep, trustworthy, and calls each month
motivational content
pieces

May gibt cdng nghiép Link kign

increase in organic traffic




Pacco

pacco.vn

Objective

+ Increase brand recognition
« Educate users about the product

+ Increase traffic and leads

=+ Solution

+ Analyze and research competitors in the same
field

+ Build brand recognition advertising strategies
and attract customers through the website

« Optimize Google Ads and landing pages

Result

calls per month traffic in 12 months

> PACCO TRANGEHD Qo0 THEEL

Pon vi sdn xuat tim nhua
PP - Danpla hang dau
Viét Nam

w, Libr v A 0902 477 TR

Vé chiing t6i

Listhiromg hibu di dbu trong o déng sin xudt. sdng 130
gidi phap dtng goi bAng nhura ay tin, Pacoo ludn nd ke
marg, @80 rhiag S0 phdm chit lwong va dam bia dirg.
i i khich hing




Carno

carnovn.com

Objective

+ Establish Carno Vietnam as a leading supplier of plastic
machinery in Vietnam

TRANGCHO I THIEL  SANPHEM  CHONGHHEN TINTUT  TUYENDUNG  LIEN HE
+ Increase visibility on Google Search when users search for
strategic keywords/products

B

Solution 1! VIET NAM

S3n xuat, cung cap may mac phu tro nganh
nhwa. dem dén gidi phap tu déng hoa, riér

kigm nkdin cdng va ting ndng suat

« Consult on marketing solutions based on real-life situation ' Ve T - - m-n

TimHIEu THEM >

+ Design website and all website content

+ Implement comprehensive marketing strategies: SEO, Google
Ads, content marketing

Result - -

Increased potential customers:

Total clicks increased Revenue from Google Ads orders was

12 times higher than the initial investment cost



Ottobock

facebook.com/OttobockVietnam

Objective
« Educate customers about prosthetic and orthotic
product

+ Increase brand recognition

* Increase lead quantity: inbox and fanpage
interaction

Solution

Market research, competitive analysis, potential
customer group

+ Develop fanpage and increase leads through
Facebook Ads

Ottobock

GVaD




Ottobock

facebook.com/OttobockVietnam

Result

Continuously optimize and develop fanpage, increasing
qualified leads by 250%

1 AM A MOUNTAIN

Ottobock

Fanpage engagement Number of reactions on ottobock.

increased after 6 months  fanpage after 2 months oD

(Feb-Aug/2020) (June-Aug/2020)

Message volume
increased after the
campaign




Huynh Chau

daunhothuynhchau.com

m Challenge

+ There are many competitors in the market

« The number of agents does not meet expectations NG THHH T BY HUTNH CHAU (R PR P e g
mw HOME  GINTHEY  NHOTDONGCOWAPHUGIA v PRUTUNGXE MUY A DO CHODNEE W0 - RUOT XEVELDCE TN TUC

« Competitors are starting to shift to online platforms

Solution

Analyze and research competitors in the market
« Consult on a comprehensive marketing plan

+ Implement comprehensive marketing strategies: SEO, chain
fanpage development, content marketing

Result San pham

Through building an online brand, gained trust from - -

partners and customers both inside and outside the —_—
country

Keywords ranked in the Expanded distribution
top 10 with over 60,000  agentsinall 3 regions

traffic per year



K&t N6i Tiéu Dung

ketnoitieudung.vn
m Challenge
- Google advertising must generate revenue oo+ o e e

« Comprehensive strategy for a website with multiple products

Solution

« Comprehensive marketing targeting increased customer

BAI LY CONG CU DUNG CU 14 NAM TRONG NGANH

L) i

LI

p rOfItS ) ketnoftieudurgwn  [DF8) 3975 Go86 ™ i3 Duting C18, Pivwang 12, Q. Tiin Bk, TEHCH

+ Design and build a website to increase orders B e gy e g i (] O
S5 v aning v dili il o Tain inh 56 Vi#t Nam 1 ridey v iy ph VUSRIl

B b g g

HANG THAT TANG THAT
5 Result e " GIAQ HANG TOAN QUOC_

Tragép 0% | % nam kinh nghiém

100% increase in profits

after 6 months of advertising



Toan Cau VISA

toancauvisa.com

;4 Challenge

Eishagh#m~  TCYE gido bae

« Google advertising must generate revenue
« Comprehensive strategy for a website with multiple products

Solution

+ Optimize the website
+ Use Facebook and Google ads to increase calls

Result

Increased in calls after 3 months



Galaxy Paint

galaxy-paint.vn

m Challenge

+ Google advertising must generate revenue
« Comprehensive strategy for a website with multiple products

Solution

+ Optimize SEO
+ Develop content, increase traffic, and improve keyword

rankings
Result
Al  con caLAXY@0
Increased in traffic, Ranking keywords on the
reaching the first page

promised amount increased by 113%



Mat Hoa Da Phan

mathoadaphan.com

m Challenge

+ Adwords advertising helps to quickly increase orders
+ Find new customers through Facebook
* Increase potential customers to the website through SEOQ

=+ Solution

+ Design the website

+ Use Google and Facebook ads to increase traffic and
orders

Result

Increased in customer profits

after 2 months of website implementation

Hotline: 1908 2117

THAMG CHIF  TRAMD 01BN

DANH MUC SAN PHAM

RN il DU TG Tk BATHAAR  GuT Rl R

D e g ky T D08
Mt Hoa Do Phan

[+ ]

CHAM SOC DA BOOY WOdE MO wey ek TRCM TR Wi CHUORG TRk aHUtENwEl OO MR

v S0 AV e T DL By AN ik s T it i W 3 €00 M e % i A0 Ml D £, uydn vl SO0 M @idp che bir b
CANE MONE 1m B4 thu bt gt v ten gumg ma o mi phu

Mt Hoa Da Phdin chuytn cung cip 5l wi [& M Phim Son M Chinh Hing Gia 16t chink hiag pib ré nhit Vies Ham
Wt b 1 g, Oy 80, Bt ke AL D s Rty el ml
- Dt g BAng TN ek, N wide Cira g G L, 1 b
Holing B i 08 dunge tor vl 1500 2111

Filters +

Anpioy Deluss Mait Lipndick



Earthmama

earthmama.vn

Challenge

+ Build a comprehensive SEO strategy
+ Increase brand awareness for Earthmama on the Search

+ Increase the number of agents and individual customers

Solution

« Research and build positioning, communication messages,

rc e s shRPilM  sAueudM SENPNAM  COMDO QUA TARG
OfMCHO BE CHO BE CHO ME @i BikH CHOME WA BE

and brand identity systems online
+ Analyze customer behavior and optimize website
structure

« Implement comprehensive SEO strategies

Result

Improvement in the number of customers
from online channels

Increased traffic after 6 months

of implementing SEO



Earthmama

earthmama.vn

Maintain KPIs until the 12th month, project results:
CATEGORY % INCREASE

Maintain top 10 keywords 220.00%

i Increase rankings for top 10 keywords 196.67%
Progress: achieved KPIs after 9 months of

implementation, saving 25% of time Traffic 159.05%
4 :
ALL » DEFAULT CHANNEL GROUPING: Organic Search + Jun1.2018-Jun 30.2019
All Users + Add Segment
57.18% Sessions =

Explorer

Summary SiteUsage GoalSet1 Ecommerce

Sessions ¥ | V8. Select a metric Day Week Month ﬁ -..

@ Sessions

30,000

20,000

— e e e O —C—

107000

\_ - August 2018 October 2018 December 2018 February 2019 April 2019 June...




Laser Scon Vi

lasercut.com.vn

m Challenge

+ Build a comprehensive Search Marketing strategy
A, Huthrns: M Hip i - B i M Mg Eral

+ Increase brand awareness for Lasercut on the Search channel GONMG  meW e RN BUANTNTC  UENHE

+ Increase the number of agents and individual customers

Solution

« Research and build positioning, communication messages,
and brand identity systems online

+ Analyze customer behavior and optimize website
structure

« Implement comprehensive SEO and SEM strategies

Result

Revenue exceeded expectations

Increased traffic after 6 months
of implementing SEO



Du Lich TUGO

tugo.com.vn

Challenge

« Optimize the entire page

+ Increase traffic and booking rates

Result

Increase in visits, reaching the top 5 for many competitive
keywords such as 'cheap Korea tour', 'cheap Korea travel tour’,
'Japan travel'

CATEGORY % INCREASE

Increase rankings for top 10 keywords 196.00%

Traffic 118.59%

) e s ey

o

P bimbdodichvu | Hoan/Hiy/Dai |
chit higng toan tour linh hoat |
LI

" Hodn phi100% (€ thant tadn bing the |
khi khéng diu Visa I :P\Bﬁg rn.'l'trghi

D28 7304 5543 | Tugawn

San phdm mdi




Stamford Skin Center

stamfordskin.com

=+ Challenge

« Optimize the entire page
+ Increase traffic and consultation rates

Result

Revenue exceeded expectations

Increased traffic, reaching the top 5 for many competitive
keywords such as 'dermatology clinic', 'dermatologist'

# @ icnumron ) eosmiridincn (G oSN

FORD SKIN CENTRE Gidithigu +  ThemM§Do+  Bénh doBidu +

“ STAMFORD

Dermatglogy Clinic

Ca lim séng y khoa

Tin 1l

Lidn h




Qui Phuc

quiphuc.com

@ aupauc

Sdn phdim himg Vi dam ohiie [iong con de ngubi tid ding bink chon

Result

Increase rankings for top 10 keywords 138,75% TU HAO THUONG HIEU QUGC GIA

EINCE | =
1985 - . =
d CHAT LUONG KHAC BIET

1 o,
Traffic 103,31 % i D wt




Truong Nam Logistic

truongnamlogistics.com

Request

Increase the ranking of high competition keywords on Google

Maps and Google Search as per customer's request, specifically:

« Rank top 3 for the Truong Nam Logistics keyword group
+ Rank top 10 for the GOHA keyword group

Solution

« SEO for Google Maps

Result

100% exceeded KPIs set before the project ended by over 1
month. Despite achieving the team's results, they continued to
optimize until the end of the project to achieve even more
impressive numbers for the customer

TRANG CHU  DICH VI VAN CHUYEN  BAD OIA DJCH VL WE CEIMTON “TINTOD  TUVEN DLSG - LIENHE

CONG TY VAN CHUYEN HANG HOA |
TRUONG NAM LOGISTICS UY TiN

=

CAC DICH VU VAN CHUYEN HANG HOA



Tap Chi Heritage

heritagevietnamairlines.com

Request

« Improve the reading experience on the online environment

through the website At e @ @ O =
° Increase traﬁlc AIRLINES + DU LICH - DIEM DEN + DI SAN VAN HOA + CUOC SONG DUONG DAl GIAI THUONG HERITAGE - PODCAST

+ Maintain and grow related keyword rankings

Solution

+ Design and optimize Ul/UX for the website

+ Implement comprehensive SEO for the website, while
optimizing and adding content for news and blog sections

Result

Users' reading and interaction experience on the B L A

website received positive feedback

Organic traffic Keywords ranked in the top 10



RMIT Fintech Blockchain

facebook.com/rmit.tbs

E Request

« Promote the competition, attract high school and university
students nationwide to register for the competition

Solution

+ Facebook Ads - Traffic
« Facebook Ads - Post engagement

« Booking PR suitable for Target Audience

Result

Van dang tiép tuc téi uu va phat trién fanpage,
tang qualified lead

achievement for Booking PR coverage: Post engagement
Facebook Ads - Traffic  Ybox, YanTV, Kenh14 (increased in Facebook Ads)
compared to the commitment



Anh Vn Hai Viet M{ (VUS)

vus.edu.vn

Request

+ Increase the number of parents registering with a
budget three times higher than the current one

+ Measure the effectiveness of the campaign based
on the number of parents who register

« Ensure that the registration information is
targeted correctly and has a high conversion rate to
actual students

Solution

Analyze customer behavior and highlight the
advantages of VUS courses and brand

+ Organize Google and Facebook advertising
campaigns to increase registration numbers

+ Coordinate with internal marketing department to
promote branding programs

Nutifood

Khat Vong
La Khéi bau

.
Thi Thif Mhiin Ngay Kt Ou

] ottt wsm i

cUA MOI
THANH TUU

Thi Lidu Hoc Tidng Anh




Anh Vn Hai Viet M{ (VUS)

vus.edu.vn
Result , .
Khat Vong . CUA MOI
. Thousands of new customers registered La Khdi Pau A THANH TUU
+ Percent of parents visiting and enrolling their b
children achieved

Thi Thir Mihdin Ngay Két Qud

KPI achieved in 3 months




Tiki

tiki.vn

Request Ikt

TEEL Hhany Sgrpading w ok mokbé khioden ARA ol n it tha o T i L) B P bghd, B Ginl Wish

Cam it @ VI bang i 3 i migge @ Wrgh s e @ horweh® R Sihei

« Consult on sustainable SEO strategy

Duash g

. i B it e Tis i3 T
Execute the campaign for a year and support WA — e
building a long-term SEO team ) ooy vur HOI : W rong M Igiesy
S oo Tnmﬁmﬁ' A NS i\ “

E stonn-mzm

oy Thike iS4 - Py

+ Increase natural and sustainable traffic in (|
N i za o = Mua ngay
proportion to revenue growth B s =D - m

I Lot - Sic e

mapeer B Q0 @ D ® ¢ € 0O

P THemw Cmmow  THTRG  Gwoiek  TNGT BakieGihed XiKiesn TopSinn odmiy phn
1 mimngnr 0% TP it ht. aum wly im g ey EY
=4 Result
= Fasnsale B [0 6D Sl <
. = P [T " 19 a - T 1
- - : : [T —
ppe " 2 f 5

& vk Thao - D4 gt

T g

+ Corresponding profit growth with increased CE :;m Hag
traffic B

« Establish a sustainable SEO system for the internal e
SEO team to inherit




Tiki

tiki.vn

TIKI P T & i @nonan | T
THEL Hnany § g W ok fida dep #hd o n il tha 9 Sion o’ 1, P B Wahd b Coal Wish

Cam it @ VI bang i B Wegh Sk B Thormehdn G Sibasiue

& sasn o - ok
Dﬂu Resu It A o O - g VRS R P L | | Da khéng nggi néng
- Vil '31 3 : Tu t.rcng .I'Cluhgofll : .
_ _ o _ b TRANG rAnY . EES L -E |
+ Corresponding profit growth with increased traffic AN TR : L3R
s i - = “—

- Establish a sustainable SEO system for the internal SEQ B = A e & . sasa
team to inherit

I Lot - Sic e

oy $70 = 0 i = 4] £ ] o

ap =-

S T R ——— g T RickinGches XA NG gEn  TopS4mdn S may b
1 mimngnr 0% ThIP - T,

| et i Orine

Flash Sale 53]
— o

increased by 100% after 9 months




Win Flavour

mgqflavor.com

Request

+ Increase brand recognition

+ Increase engagement on social channels ™1 wineLavor s A W oven gt b4 o=
+ Maintain and increase top 10 keyword ranking and organic
trafﬂc Thial e stn Ehdah Bang | tn ki) I e :
HNE LIy . - WIN FLAVO‘R
BOTTUNHIEY gl nghiln ks e b gl —faiimg e i Sy inding Wi
{0 Pty b i v i 38 e Paring wi e Bt Sl ki s
— ° CHRET XUAT T NIIEN - vt
5 SOIUtIon MUOCEPTRAICAY 2 il :mm;ﬁ:mwmmmmm
COLLAGEN { T HIfL THEM 3
+ Design a SEO-optimized product introduction website BT KEM B0 THG VAT
and satellite sites, preparing for future SEO S
. PUY GLATHLC PHAM
campaigns

+ Build a fanpage with a consistent brand identity

« Implement Content Marketing: create in-depth website
content, maintain fanpage with fresh content and
attractive design

. Implement overall SEO since August 2020 B, L

nﬂu Result

keywords ranking in top website traffic Reduce bounce Time on site
positions on Google's rate
organic search results



Telos Academy

telos.vn

a Request

+ Exceeded monthly enroliment target
« Affirm brand |dent|t\/ GIOITHIEL  DICH vy KHOA HOC SHOWCASE BAIVIET LENHE @ & =

+ Increases the ability to reach customers

Solution

The multi-channel 020 marketing strategy combines various
channels to reach the target audience. It incorporates events,
online and offline workshops, social media channels, website
SEO, multi-platform teaching, and other video marketing

"":-: -BRAMNDING

channels.

Result

TELOS Academy has become the top-of-mind choice
for Ul/UX courses in the market

students have teaching hours classes have workshop
successfully have been been opened
completed the implemented

course



Tam DuUc

goha.vn/showcase/do-le-tam-duc/

Request

+ Increases organic traffic

+ Increases keyword rankings with a focus on
revenue growth

Solution

« Comprehensive SEO

+ Refining UlI/UX and user flow on the website for improved
user navigation

Result

« Reached the goal earlier than the committed || I

+ timeframe of 3 months — e

+ Entered top 10 rankings after only 4 months of
implementation, resulting in an increase in revenue
direction effectiveness

traffic compared to the of the committed keywords

commitment entered the top 3 positions



CHINT Viét Nam

goha.vn/showcase/chint-viet-nam

Request

+ Increasing and maintaining the keyword ranking
+ Increasing organic traffic

+ Developing content with a focus on branding and
education

Solution

+ Comprehensive SEO
« Refining Ul/UX and user flow on the website for
improved user navigation




CHINT Viét Nam

goha.vn/showcase/chint-viet-nam

Result
For keywords KPI for top 5 keyword
“Chint Viét Nam”, rankings

“Chint Global Viét Nam”

KPI traffic useful and high-
quality content

CHAC MUNG PEN VOGI CHINT VIET NAM

- Ton dign - Bt chudn quoc i€

minh




Realtique

goha.vn/showcase/realtique

Request

+ Increases awareness of brand on Google Maps

— o - o L ol A m ot 1, (TR
Solution
The best place to find

+ Comprehensive SEO your home in Ho Chi
. Minh City & Hanoi,
« Implementing Google Maps Vietnarn

Result

+ Profit increases in proportion to the number of visits
« Implementing a sustainable SEO system for the internal SEO
team to inherit

KPI Increase keyword Increase ranking of top 10 keyword
ranking in top 3 priority groups proposed by GOHA
word groups



Vitamin Life

vitaminlife.vn

Request

+ Increase reach potential customers

+ Increase awareness of VitaminLife's gift solutions
on social channels

Solution

« Always on content for the main fanpage channel

« Combine Facebook ads and continuous testing to increase
access to the right potential customers

Result

inbox engagement traffic

Vitaminlife

0 s

IO VR WG FREE e gy el T gy

TRUC IIEP

Ap dung méa uu 34l bn dudl ngay

SAN PHAM NOI BAT

'




GTR

gtrworldwide.com.vn

Request —

Vil enng s Chaoeg Trinh ~ Céageu ~ Tinmde +  Lidinhd

+ Increasing organic traffic

+ Increasing high-quality keyword

. . Pt lich tu van
+ Increasing conversion Wt ol w e o a4 e b e

v hiodn ton midn phl

¥\ DUNG TUONG LAI
Solution CHO GIA DINH BAN

« Optimize Ul/UX of website
+ Design user-flow and content according to
customer journey maps for each user group

+ Increase traffic through quality content




GTR

gtrworldwide.com.vn

Result

« Brought back keywords ranked in the top 10

« After 4 Google algorithm updates, GTR continued to grow
with no signs of “being affected” or “experiencing a drop in
traffic or keyword rankings”

compared to the
initial commitment
with keywords
reaching the top 10
from "out top 100",
the number of
keywords reaching
the top 10

time on site, from
attractive content and
correct insights

increased in

domain rating

™ Highi, B0, HEM - 8 i

& o WO RLmOE Wil ehing il Craong Trinh ~  Céngey ~ Tintde »  Lidnhd
| S

Pt lich tu van
My il i vy Lin s e 4 e B vl
v hiodn ton midn phl

¥\ DUNG TUONG LAI
CHO GIA DINH BAN

0 i of \Fi) Canmn hang a8



Trung Nguyén TNT

https://trungnguyentw.com/

Request

Build an online marketing funnel
Increase the ability to reach potential customers

Generate more leads from digital channels

Solution

« Inbound content marketing —

Build a tailored B2B marketing funnel

Use the website as a key touchpoint to increase online
consultation requests

Leverage SEO to boost traffic and improve rankings for core
service categories

Google Ads

BN TINTUC  LIENHE

NHA CUNG CAP MAY MOC PHU TRG NGANH NHUA

VE CHUNG TOI

Chrg Ty C8 Prén Thucng Mg Dich Wy Trung
Ngrayéin TNT, Vil kinh nghiém 15 ném frang firh v



Trung Nguyén TNT

https://trungnguyentw.com/

Resu‘t TRANG CHU - _ - TINTUC  LiENHE

NHA CUNG CAP MAY MOC PHU TRG NGANH NHUA

priority keyword keyword group organic traffic
group ranked in the ranked in the top 5
top 10
leads after bounce rate time on site
5 months of
optimization VE CHUNG TOI
+ Cited in Al Overview across multiple topics and keywords & bl il i 00 Dl

+ Referred by Al



Khang Piém Sam

https://www.facebook.com/khangdiemsam

E Request 6 @ .
L1 Mon Hoa

* Increase brand awareness - Bl | conguoi Viel
. ' Y A\'l‘ | \

+ Boost brand love

« Grow online table bookings

. Solution -- P— .
Khang Biem Sam - mon Hoa cho ngudi

Vigt
Brand mascot '
+ Fanpage development
+ Paid advertising
« Community engagement

+ Map reviews




Khang Piém Sam

https://www.facebook.com/khangdiemsam

~1 _Mon Hoa J
nﬂﬂ RESUIt '“.‘_'g. | cHO ”‘}_—ill'ﬁi \Ifﬂ & \
P, : "

Continuing to optimize and grow the fanpage, j ; " "‘klT v)
increasing qualified leads ‘Li‘"ﬂfﬁ b)
ROAS Committed KPI m';ng Diém Sam - mén Hoa cho ngudi
Gidi thigu
number of table monthly revenue

bookings per week




©

N

Media

GOHA is a Performance Marketing company under
Van Tay Media - one of the fastest growing Digital
Marketing Agencies in Vietnam.

Established in 2014, Van Tay Media brings difference
and commitment as reflected in its name. We entered
the industry to do the right thing and build effective
communication strategies for our clients.

Our Service

goho!

GROWING HAPPINESS

@ TELOS
Clra
Letsweb

aonframe
STUDIO

A comprehensive marketing solution
that helps you from zero to hero

goha.vn

Brand position consulting from core values

telos.vn

B2B Inbound content marketing
eracontent.marketing

Optimal website solutions
Marketing for different industries

letweb.net

Reliable outsourced design team
onframe.studio



http://goha.vn
http://telos.vn
http://onframe.studio
http://letweb.net
http://eracontent.marketing

To reach the finish line
In the race of growing potential customers
doesn't have to be as complicated
as you might think

Let's have a coffee
and discuss it!

Kiéu Hai Yén
CEO

SDT: 0919 1000 75
E-mail: hello@goha.vn
Website: goha.vn




